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Marketing Strategy
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Google Online Advertisement

» GDN(Google Display Network)2g 21
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Case study: K-Sales (Korea Black Friday)

by World Expo Co.,Ltd

-What you see left is the performance done by us.

You can see our K-Sales event at the time was being
Introduce in 6 different kinds of space in one online page.
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Our Performance on Facebook
- 11,000 LIKES, 3801 Shares, 10,000 user comments
in JUST 3 DAYS
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